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HAIRCARE

Product Messaging Guidelines
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Dear Doctor,

We are delighted to have you as one of our
trusted kol (Key Opinion Leaders).
We sincerely appreciate your dedication to
using our brand to enhance patient care.
We hope this guide helps you effectively
communicate the benefits of HAIRCARE to
your patients.

Thank you for your support,
Revita International Marketing Team
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INTRODUCTION \

Welcome to HAIRCARE Messaging Toolkit
This guide is designed to help you, as a physician,

communicate effectively about HAIRCARE with

your patients. Inside, you'll find key phrases and
messaging strategies tailored to ensure your

patients understand the benefits and proper use S
of this product.

THIS GUIDELINE IS DESIGNED FOR THE REPRESENTATION OF THE REVITACARE BRAND IN |IRAN.
IF YOU NEED ANY ASSISTANCE OR CONSULTATION,

PLEASE CONTACT MS. REYHANEH MIKANIKI - BUSINESS UNIT HEAD. N S
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THIS GUIDELINE IS DESIGNED FOR THE REPRESENTATION OF THE REVITACARE BRAND IN |IRAN.
IF YOU NEED ANY ASSISTANCE OR CONSULTATION,
PLEASE CONTACT MS. REYHANEH MIKANIKI - BUSINESS UNIT HEAD.
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BRAND TONE & STYLE GUIDELINES

TONE:

KEEP YOUR LANGUAGE PROFESSIONAL YET APPROACHABLE.
USE REASSURING, POSITIVE WORDING TO BUILD TRUST WITH PATIENTS.

STYLE:

AVOID MEDICAL JARGON UNLESS EXPLAINING IT IN SIMPLE TERMS.
FOCUS ON HOW THE PRODUCT CAN MAKE LIFE EASIER OR BETTER FOR THE PATIENT.

THIS GUIDELINE IS DESIGNED FOR THE REPRESENTATION OF THE REVITACARE BRAND IN |IRAN.
IF YOU NEED ANY ASSISTANCE OR CONSULTATION,
PLEASE CONTACT MS. REYHANEH MIKANIKI - BUSINESS UNIT HEAD.
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